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Food prices chill your winter budget? 


Winter is a trying time on your budget. Particularly during these cold months, warm clothes, 
heat & utility bills & food costs can take a big chunk out of your pocketbook. 


In the area of food especially, winter can mean higher prices. Although a national study indi- 
cates that it is not the most expensive food season—summer takes first place because pork is at its 
lowest supply—winter ranks a close second, especially for meat, vegetables & non-citrus fruits. 


There are several factors that contribute to higher prices of food in winter. For one thing, 
many fruits & vegetables are out of season. This means that if you still want a salad on your table 
in winter, you will have to pay a higher price for lettuce now since it is in shorter supply & may 
have to be shipped a greater distance from the few parts of the country still warm enough to grow 
it (Arizona, California). 


Another reason for higher food prices this winter is increasing consumer demand. Beef is a 
good example of how consumer demands can affect food prices. In the last few years, the income of 
many Americans has continued to go up. As personal income has increased, the demand for beef 
has increased. This drives beef prices up. 


To increase supplies of meat, President Nixon, as part of his Phase 3 program, has taken both 
short term & long term steps. As a short term step, the President has suspended import controls on 
meat throughout 1973. As a long term step, he has reduced “set aside” acreage requirements for 
farmers who produce feed grains. What this means is that farmers can now use more land to plant 
corn, grain sorghum, barley, oats, wheat & soybeans that are used for animal feed grains. Farmers 
will also be able to use set aside acres for grazing livestock or for growing hay to be used as feed. 


While immediate steps have been taken to increase food supplies & to stabilize prices, there are 
several things you can do to make your food dollars go further both this winter & during the rest of 
the year: (1) shop the “specials”; (2) plan your meals & shopping list around items that are in 
season; (3) remember that eggs, cheese, dry beans & dry peas are often economical high-protein 
sources; (4) consider buying canned or frozen vegetables when fresh are out of season as the price 
of these processed items varies little from season to season. 


To help consumers shop harder during the 1973 winter months, Agriculture Dept. & Commerce 
Dept.’s National Marine Fisheries Service have itemized the foods that are most abundant this time 
of year. According to Agriculture, broiler-friers, peanuts & peanut products are the most plentiful 
in Febraury with peanuts, peanut products, turkeys & dry beans most abundant in March. National 
Marine Fisheries Service reports that during February canned tuna, frozen breaded fish sticks & 
frozen fish portions are usually good buys. 


The following are Agriculture’s guidelines for food shopping & planning winter meals: 

MEAT—Although beef prices eased in the fall, prices of all red meat will rise further before 
the middle of 1973. While supplies of beef have risen with both record-breaking beef production & 
larger imports, outputs of pork, lamb & veal have been off, reducing overall meat supplies. Look- 
ing ahead, red meat prices may stabilize or decline after mid-year. 

DAIRY PRODUCTS—Both supplies & demand for dairy products have.increased, which is ex- 
pected to cause only a slight increase in prices this winter. In terms of protein, however, dairy 
products still represent a good buy. (Continued on page 2) 








Food prices (continued) 


FRUITS—Citrus fruits & cranberrys are both seasonally abundant & in heavy supply. Apples 
cost more, following the smallest crop since 1968. Smaller crops will lead to reduced supplies & 
higher prices of fresh grapes, grape products, raisins, pears, plums & prunes. 

POULTRY & EGGS—Turkeys & broiler friers continue to be good buys as they are in heavy 
supply. After more than a year of low prices, egg prices are rising due to a food shortage & 
the high cost of the feed available. 

VEGETABLES—Like meat, vegetables are also caught in a squeeze of rising demand at a time 
when supplies are limited. Fresh vegetables—lettuce, tomatoes, carrots, spinach & greens—come 
from small, specialized areas of the South & from Mexico. Prices can fluctuate from week to 
week, but indications point to an overall slight increase in supply. Canned & frozen vegetables sup- 


plies should be the same as last year although there will be more canned corn & whole tomatoes. 
Prices may be fairly steady. 


OTHER PRODUCTS—Several staple foods are still going at 1971 prices. They should remain 
fairly constant in the months ahead. The list includes bakery products, rice, cooking oils & tea. 
Prices for bread & flour are rising slightly to offset higher costs of wheat this year. 


Concerning seafood, Marine Fisheries Service makes this report on winter supply & prices: 

SHELLFISH: In general, shellfish prices are going up due to increased demand. 

CANNED & FROZEN FISH: Canned tuna, frozen breaded fish sticks & frozen fish stick por- 
tions are in abundant supply & prices are expected to remain stable. 

FRESH FISH—National Marine Fisheries Service categorizes fresh fish by region: 

@ Northeast—Best fish buys in this area are expected to be flounder filets, ocean perch filets, 
pollock & Maine sardines. 

@ Southeast—The only fresh fish considered plentiful in this area is Spanish mackerel. 

@ Midwest—Sea trout filets & turbot filets make up the fresh list for this region. 

@ Southwest—Good buys in fresh fish are catfish, buffalo fish, rockfish filets & Dover sole filets, 

@ West Coast—Abundant fresh fish are red snapper, rockfish filets & Dover sole filets. 


Actions taken to increase food supply & lower food prices 


The price of food is a matter of special concern to all consumers. To halt rising food prices, 
the Administration, through the policies of Cost of Living Council & Agricultural Dept., has 
taken several steps to increase the nation’s food supply. These steps include 

@ Suspension of all meat import quotas throughout 1973. 

@ Increased quotas on imported nonfat dry milk. 

@ Reduction of “set-aside” acreage requirements for growing feed grains—This means that 
farmers can now plant larger crops to meet increasing demand. Included under this program 
are corn, grain sorghum, barley, oats & soybeans. 

@ Elimination of set-aside requirements for growing wheat—This means that for 1973, farm- 
ers will not have to set aside any land under the wheat program. 

e Allowing the grazing of livestock on set-aside acres—Under this program, farmers will be 
able to use remaining set-aside acres for grazing livestock & for growing hay. This should help 
livestock producers meet the increasing demand for meat. 

@ Increasing by 10% the amount of acres for rice production in 1973. 

@ Sale of government-owned stocks of grain—This should increase supplies of grain by al- 
lowing the government to sell most of its stocks of stored grain. To maximize supplies of grain 
for government sale, Agriculture has also announced that loans made on farm stored grain will 
be called by May 31, 1973. The government has always had the option to call these loans at any 
time. 

@ Elimination of all export subsidies—To increase domestic supplies of food, Agriculture has 
stopped direct export subsidies for lard, broilers & flour, thus ending all direct export subsidies of 
farm products. Under the export subsidy program, the government paid farmers the difference be- 
tween the lower price other countries paid for food (called the world price) & the price paid for 
food in this country. Export subsidies for wheat & rice were discontinued earlier in the year. 
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Reference list for percentages of meat & poultry in products 


Agriculture Dept. has published a list which gives the percentages of meat & poultry in the 
various Federally inspected meat & poultry products. Because slight variations in names on product 
labels may indicate differences in the amount of meat or poultry in products, consumers should 
note the complete name of a product & read the list of ingredients. Ingredients are listed in descend- 
ing order of amounts used in the product. If meat is listed first, that means the percentage of meat 
is h.zher than the percentage of any other ingredient. 


Following are excerpts from the list of products for which percentages of meat & poultry have 
been established by Agriculture. Neither the excerpts nor the list includes all products for which 
requirements have been set nor do they necessarily include all requirements for those products that 
are listed. For a free copy of the list, called Standards for Meat & Poultry Products—a Consumer 
Reference List, write to Office of Communication, Agriculture Dept., Washington, DC 20250. 


RED MEAT PRODUCTS 


(All percentages are on the basis of fresh, 
uncooked weight unless otherwise noted.) 
Baby Food, High Meat Dinners—At least 


POULTRY 


(All percentages of poultry—chicken, turkey 
or other kinds of poultry—are on a cooked, 
deboned basis unless otherwise noted. When 


30% meat. standard indicates poultry meat, skin & fat, 
Baby Food, Meat & Broth—At least 65% may be included in normal proportion.) 

meat. Baby Food, High Poultry Dinners—At least 
Baby Food, Vegetable & Meat—At least 8% 18% poultry meat, skin, fat & giblets. 

meat. Baby Food, Poultry With Broth—At least 
Beans With Bacon in Sauce—At least 12% 43% poultry meat, skin & fat. 

bacon. 


Canned Boned Poultry 


@ Boned (kind), Solid Pack—At least 
95% poultry meat, skin & fat. 


Beans With Frankfurters in Sauce—At least 
20°% franks. 
Spaghetti Sauce & Meat Balls—At least 


35% meat balls (cooked basis). ® Boned (kind)—At least 90% poultry 
Spaghetti Sauce With Meat—At least 6% meat, skin & fat. 

meat. @ Boned (kind) With Broth—At least 
Spaghetti With Meat & Sauce—At least 12% 80% poultry meat, skin & fat. - 


meat. @ Boned (kind) With Specified Percent- 
Spaghetti With Meat Balls & Sauce—At least age of Broth—At least 50% poultry 
12% meat balls. meat, skin & fat. 


STANDARDS OF IDENTITY 


(Complete standards of identity currently exist for 3 meat products. These standards require cer- 
tain specific ingredients & permit optional ingredients. 


Corned Beef Hash—Must contain at least 35% beef (cooked basis). Also potatoes (either 
fresh, dehydrated, cooked dehydrated or a mixture of these types), curing agents & seasonings. May 
be made with certain optional ingredients, such as onions, garlic, beef broth or beef fat. May not 
contain more than 15% fat nor more than 72% moisture. 

Chopped Ham—Fresh, cured or smoked ham along with certain specified kinds of curing agents 
& seasonings. May also contain certain optional ingredients (finely chopped ham shank meat, dehy- 
drated onions, dehydrated garlic, corn syrup, other permitted chemical substances) in specified 
amounts. No more than 3% water to dissolve curing agents. 

Oleomargarine or Margarine—Either rendered fat, oil or stearin (solid form of fat) derived 
from cattle, sheep, swine or goats or a vegetable food fat, oil or stearin or a combination of these 2 
classes of ingredients in specified proportion. Must contain—individually or in combination—pas- 
teurized cream, cow’s milk, skim milk, a combination of nonfat dry milk & water or finely ground 
soybeans & water. May contain optional ingredients (such as butter, salt, artificial coloring, vita- 
mins A & D & permitted chemical substances) specified in the standard. Fat in finished product 
may not exceed 80%. Label must indicate whether product is from animal or vegetable origin or both. 
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State of the Union 


This year President Nixon is giving his State of the Union message to Congress as a series of 
messages. His message en Feb. 2, the first in the series, was an overview & outline of some of gen- 
eral goals for 1973 & beyond. A future message will in part concern consumer affairs. The Presi- 
dent stated: “In developing human resources, I will have recommendations . . . to deal with such 
important areas of special concern as consumer affairs.” 


President's council aims for fitness 


In the area of physical fitness, the Federal Government—through the President’s Council on 
Physical Fitness & Sports—has been taking an active role in formulating physical fitness programs 
& educating the public on health, recreation & sports. James A. Lovell Jr., a former Astronaut 
with National Aeronautics & Space Administration is Chairman of the 15-member council. 


The council sponsors 2 awards—Presidential Sports Award & Presidential Physical Fitness 
Award. The first is given to any adult who passes certain standards in one of 31 different sports 
categories outlined by the council. The other award is given to school children between 10-17 
who score over 85% on a national physical fitness test. 


The council also publishes several booklets. The following can be ordered free from the 
President’s Council on Physical Fitness & Sports, Washington, DC 20201: America Be Fit, An 
Introduction to Physical Fitness, Physical Fitness Facts, What Physicians Say About Physical 
Education & Newsletter, which is published 10 times a year. 


The following are other council publications that can be ordered through Superintendent of 
Documents, Government Printing Office, Washington, DC 20402: Adult Physical Fitness, 35¢; 
Vim (a complete exercise plan for girls 12-18), 25¢; Vigor (a complete exercise program for 
boys 12-18), 25¢; Youth Physical Fitness, 40¢; The Fitness Challenge ... In the Later Years, 30¢. 
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